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A GRASSROOTS APPROACH: HOW DUBAI SPORTS CITY WILL MEET THE NEEDS OF RECREATIONAL USERSHEALTH AND FITNESS • SPORTS • RECREATION • SPA • ATTRACTIONS • ENTERTAINMENT • CULTURE

Business insights for attractions, fi tness, sports and spa professionals

ACE OF CLUBS
Expert advice on preventing 
mistakes in your health club

usiness insights for attractions, fi tness, sports and spa professionals

CULTURECUL URE
VULTURE

Taking a look at the role of history and heritage attractions

RETAIL RICHES
Make your spa 20% more 
profi table with product sales
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