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A GRASSROOTS APPROACH: HOW DUBAI SPORTS CITY WILL MEET THE NEEDS OF RECREATIONAL USERSHEALTH AND FITNESS • SPORTS • RECREATION • SPA • ATTRACTIONS • ENTERTAINMENT • CULTURE

Business insights for attractions, fitness, sports and spa professionals

FAMILY FUN
Kidzania brings learning and 

leisure to the UAE’s kids

Boost the appeal of a 
resort through a spa

How top design can create a unique spa offering

 STYLE 
 COUNCIL

MALL RATS
Experts on making 

malls more than 
just a place to shop

RESORTING TO  
RELAXATION
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